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Key Messages to Remember

More Data is Better

DNA genotypes ðMORE DATA

Phenotypes are king

Genomic Selection WORKS!



Chicken are not Cattle!





How to feed the world?



More People Same Land Mass



Innovation

Insanity: doing the same thing over and over 

again and expecting different results.

We canôt solve problems by using 

the same kind of thinking we used to 

create them.



Simple 

Complex

A Digression

Easy

Hard

Losing Weight

ïSimple concept

ïHard to do

Driving a Car

ïComplex process

ïEasy to do



Genetics Company - Responsibility
Facilitate Food Security   

Meet Current and Future Needs

Maintain Multiple Genetic Stocks
ðassure genetic diversity

Environmentally Friendly
Preserve Resources

Maintain Production Potential

Economically Viable
Input Requirements

Desired Output

Socially Acceptable
Customer and Consumer



Innovation:  Feeding the World
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BROILER CHICKEN AVAILABILITY

With innovation = continued productivity trend



Genetics Has Delivered

http:// agsci.psu.edu/elearning/course-samples/ansc_100_sample/images/todaysbroiler.jpg



Less More Birds = Less Impact

YEAR
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99.1B
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131B
without Innovation

32B less

with Innovation

74.6B
without Innovation

Without innovation = no productivity increase

BROILER CHICKEN AVAILABILITY

With innovation = continued productivity trend



Selection Pressure Drives Genetic Progress

> 2.0 million pedigree chicks/year

0.3% males ~ 3,000   

3 % females ~ 30,000

Gold medal athlete!

One in million? (not quite)

http://cobb-vantress.com/docs/default-source/about-cobb/Cobb_Sustainability_Report.pdf

http:// www.thepoultrysite.com/articles/2685/how-cobb-is-meeting-changing-market-demand/


